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liv shin
olivia.shin@tcu.edu | (503) 726-6114 | shindigpublishing.com | linkedin.com/in/livshin13

EDUCATION

Texas Christian University (TCU), Fort Worth TX
Bachelor of Science in Strategic Communication, May 2021 | Minor in Educational Studies

Relevant Coursework
Advertising | Public Relations | Design | Research | Diversity | Writing & Editing | Strategic Writing | Law | Case Studies

WORK EXPERIENCE

Shindig Publishing LLC. | Aug 2015—present

Children’s Author/Illustrator/Creator

» Writes children’s books to promote disability awareness and celebrate diversity

* Produces pitches and writes emails to bookstores, libraries, and hospitals for book purchase and events
* Maintains/updates social platforms, including website: shindigpublishing.com

« Digitizes sketches in Clip Studio to create illustrations

* Designs prints/press on Adobe; prints made with paper crafts/recycled materials

The PAC, Fort Worth TX | Aug 2020—present

Marketing/Communications Intern

* Produces content for the Christ Chapel College social media (Instagram, Facebook) and PAC website

» Works under manager to release meaningful content, including internal communications to leaders and
external releases via the PAC blog

* Attends staff meetings, leadership nights, media meetings, and 1:1 meetings with manager on a weekly basis

* Manages Instagram stories on Sunday mornings for two church services

« Takes pictures and designs branded content on Canva for digital platforms

Flash Photography, Fort Worth TX | Summer 2020

Lightroom Editor

« Edits graduation photos through Adobe Lightroom Classic

* Processes photos through Flash Adobe Converter Tool to move mass photos from the photo edit stage to
exporting

* Supports other staff members in Photoshop edits, digitally copying name cards, and cropping photos to
appropriate dimensions via Flash’s Speed Cropper.

PMG Digital Agency, Fort Worth TX | Feb 2020—May 2020

Editorial Intern

* Supports the managing editor in editorial operations, including editorial calendar management and editing
blog posts

* Writes posts about digital media, culture, and technology on PMG’s blog

» Copywrites for the company’s marketing communication efforts

TCU Housing, Fort Worth TX | Fall 2018—Spring 2020

Resident Assistant

* Oversees community of 230 residents, including aspects of safety and transitional mentoring throughout first-
year experience

« Serves as a resource within the building through providing information to residents
 Coordinates monthly programs for residents to create greater community relations
« Fosters an inclusive environment through intentional dialogue and visibility

Cyclebar: Premium Indoor Cycling, Fort Worth TX
Cycle Instructor; Rider Experience Specialist | Nov. 2018—present
« Instructs two classes a week, each being 45 minutes long
—Rider Experience Specialist | Fall 2017—Dec. 2019
* Ensures facility is clean and quality to give riders the best customer service
—Cyclebar PR/Marketing Specialist | Fall 2017—2019
* Posts on social media daily and seeks partnerships with businesses in the Fort Worth Area
* Creates appealing content on red wall to inform riders of monthly specials and events

Lululemon, Fort Worth TX | Nov. 2018—Sep. 2019
Part-time Educator

* Educates customers on fabrics and clothing, creates community through intentional conversation

* Conducts cash and credit transactions

* Maintains brand image through wearing clothing

* Attends monthly staff meetings to discuss store management, upcoming events, and team/individual goals

TCU Student Leadership Services, Fort Worth TX | Summer 2018

Orientation Leader

« Facilitates 13 orientation sessions for incoming TCU freshmen with a team of seventeen other orientation
leaders.

Awards & Honors

* TCU Honors Scholar (2018) * TCU Frogfolio Showcase Finalist (2018)

* Honors Graduate Research Grant (2018) * Cyclebar Instagram Contest Winner (2018)

« Diversity, Equity, & Inclusion Research Award (2019) « Kathryne McDorman Honors Scholar Award (2020)
* TCU Deans List (2017—present) * McBrayer (Journalism) Scholarship (2020)
SKILLS

Canva | Weebly | Photoshop | Photography | Lightroom




liv shin

AUTHOR | ENTREPRENUER | CREATOR | WRITER | FRIEND

EDUCATION

Texas Christian University
CLASS OF MAY 2021

Bachelor of Science in Strategic
Communication
Minor in Educational Studies

let's connect

PHONE
(503) 726 « 6114

EMAIL
olivia.shin@tcu.edu

WEBSITE
shindigpublishing.com

INSTAGRAM
@oliviashin13

NETWORK
linkedin.com/in/livshin13

HONORS

e TCU Honors Scholar (2018)

e Honors Graduate Research Grant (2018)

e DEI Research Award (2019)
e TCU Deans List (2017— present)

e McDorman Honors Scholar Award ((2020)
e McBrayer (Journalism) Scholarship (2020)

WORK EXPERIENCE

Shindig Publishing LLC.
CHILDREN'S AUTHOR/CREATOR | AUG 2015—PRESENT

e writes children's books to promote disability awarenesss & celebrate
diversity

e produces pitches + emails businesses/organizations for book purchase &
events

e maintains/updates social platforms, including website:
shindigpublishing.com

The PAC | Fort Worth, TX
MARKETING/COMM. INTERN | AUG 2020—PRESENT

e produces content for the Christ Chapel College social media & PAC website

e works under manager to release meaningful content, including internal
communications to leaders & external releases via the PAC blog.

e attends staff/ leadership/ media meetings & 1:1 meetings with manager on a
weekly basis

¢ manages Instagram stories on Sunday mornings for two church services

e takes pictures & designs branded content on Canva for digital media

PMG Digital Agency | Fort Worth, TX
EDITORIAL INTERN | FEB 2020 —MAY 2020

e supports the managing editor in editorial operations, including calendar
management and editing blog posts

e writes posts about digital media, culture, and technology on PMG's blog

e copywrites for the company's marketing communication efforts

TCU Housing | Fort Worth, TX
RESIDENT ASSISTANT | FALL 2018—SPRING 2020
e oversees community of 230 residents, including aspects of safety &
transitional mentoring throughout first-year experience
e serves as a resource within the building through providing information to
residents
e coordinates monthly programs for residents to create community relations
e fosters an inclusive environment through intentional dialogue and visibility

TCU Student Leadership | Fort Worth, TX
ORIENTATION LEADER | SUMMER 2018

e facilitates 13 orientation sessions for incoming TCU freshmen with a team of
seventeen other orientation leader

discipline | responsibility | learner | futuristic | input




persona:
content creation

‘produces content in print, broadcast, and digital formats
*helps tell and share brand's story

‘involves researching, curating, editing, and synthesizing
content to deliver to target audiences via specific delivery
channels (visual+ written)

competencies:

creativity + organization

| believe that highlighting my creativity in my resume, cover

letter, + networking efforts is critical to show what | can

contribute to my future employer. I'd show this rather than

tell this competency by including a link to my website that
has plenty of work, including the website design itself.

Purpose

Being a visual and creative thinker, | love to help
brands come to life with color schemes, patterns,
and print copy. Content creation would be a good
fit for me because it brings me purpose knowing
that | am crafting deliverables for clients/companies
that are pleasing and meaningful.

SMART Goal

| will have a job lined up post-graduation (Spring
20217) that involves my creative talent and story-
telling skills to help a company/ agency
/organization with its written and visual elements of
their brand.

Progress
I've created a "career" portion on my
personal/business website which includes work

In my resume, | would make sure to use key words that get
at my skills of ambitious organization. I'd also include my
Strengths Quest results that include traits that cater to my

organizational tendencies such as "discipline."

Purpose

| love to write. Writing helps me understand
my thoughts better, and | enjoy the puzzle of
finding the perfect words to resonate with
others. Words are how we communicate;
entering a profession as a copywriter is
purposeful because | get to write to help a
company in their greater objectives and goals.

SMART Goal

I will have a job when | graduate in May that
involves handling a company's engagement
with its consumers via managing the blog or
writing to meet an organization's needs.

Progress

| practice my writing by listening to podasts to
hear how people tell stories and reading
books. | also have my own personal blog; I try
to write one blog post a month on lessons I've
learned in order to constantly be practicing
my writing skills. | have been much more
engaged with my LinkedIn network and post
at least four times a week.

samples, including feature articles and blog posts
I've curated for organizations or school. In addition,
| am planning on creating an intern portfolio to
show social media images I've captured/edited to
boost my experience and showcase my
photography skills.

persona:

ad copywriter

+finds the perfect words to explain a good/service to a
consumer

-creates slogans + produces print ads, social media posts, +
scripts

-utilizes brand strategy, customer psychology, + market
research to craft effective messages to targeted media

competencies:
brand expertise + editorial skills

An advertising copywriter needs to be able to curate content
in a way that matches brand style guidelines. This semester,
my internship at my church involved creating a brand for a
new organization that launched this past fall. | am going to
include the color palette and font template my manager and |
created along with work samples to show my abilities to
execute a brand's style with content I've made from the
internship.

Being a strategic writer is integral to this role. | can showcase
my writing skills by including the courses I've taken in my
resume such as "Strategic Writing" and also ask for a
recommendation from my writing professor.

specific | measurable | achievable | relevant | time-bound



google analytics

CERTIFICATION

Google Analytics Academy

Liv Shin
Awarded for successfully completing

the course "Google Analytics for
Beginners"

LinkedIn

I've become significantly more active on my
LinkedIn profile. | didn't realize what a great
delivery system it is to broadcast my business,
talk to employers, and connect with other
content creators. | always work to have some
call to action or goal in my posts, whether it be
sharing a piece | wrote or cultivating a
community by posting something relevant or
interesting. These virtual conversations give
insight about who | am—a learner, a thinker,
and a creator.

digital presence audit

Since searching my name up in Google, I've
been working on changing my SEO in order to
connect my name "Liv Shin" with my small
business website "shindigpublishing.com" that

holds all my blog posts and career information.

This could be helpful for when recruiters want
to learn more about me as my website houses
more than just work samples.

certification of choice

| earned my Google Analytics
certification for this course
because having certifications
can be a level up when
applying to agencies that are
looking for candidates with
experience.

In addition, researching the
market is integral prior to
crafting content to reach
them; Google Analytics is a
great tool to understand
audience behavior.

liv shin
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www.linkedin.com > livshin13

Liv Shin - Editorial Intern - PMG Digital Agency | LinkedIn
View Liv Shin's profile on LinkedIn, the world's largest professional community. Liv
listed on their profile. See the complete profile on LinkedIn and ...

You visited this page on 10/20/20

teu.digication.com  liv-shin ~
Liv Shin - Digication
My name is Olivia Shin, but | simply go by Liv. | am from a small town right outside

Oregon called Lake Oswego. Raised in a family of six, it was one ...
You've visited this page 2 times. Last visit: 10/22/20

voyagedallas.com » interview » meet-liv-shin-shindig-p... ~

Meet Liv Shin of Shindig Publishing in Fort Worth/Lake ...
May 30, 2019 — Today we'd like to introduce you to Liv Shin. Thanks for sharing y
us Liv. So, let's start at the beginning and we can move on from ...

You visited this page on 10/20/20.

shindigpublishing.wordpress.com ~

Shindig Publishing — Children's Books By Olivia Shin

Liv Shin started up ShinDig Publishing when she wanted to change the negative s!
come about when one hears the word "disability.” Shin loves a ...

You've visited this page 2 times. Last visit: 10/22/20




interview q's + a's

Talk about a difficult challenge in your life + how you overcame it.

¢ | was taken advantage of by a social media influencer who bought her followers and broadcasted herself as someone
with an organic large following. The influencer preyed on small businesses via offering promotional material and
services at a high cost. However, the influencer's lack of communication/response to my many emails about
collaborating led her to offering her services to me for "free because she believed in me."
The influencer still failed to do her role of promoting me and so | sent her a media kit of materials both via online and
in-person. | gave her my books and other products for free so that she could do a give-away and also own products for
herself. She still failed to follow through twice so | sent her a short follow-up. The influencer blew up over Instagram
messaging, saying she deserved more grace, that her services would originally cost $500, and that | should be grateful.
Even though | realized how taken advantage | was, | gathered my emotions and put them aside to respond
professionally and be the bigger person despite my younger age and lower status. | sent her a detailed apology instead
of letting my emotions explode. Then, | started to look at her engagement and insights only to realize that the
influencer deceptively bought followers and took advantage of people's money and products. | learned the importance
in emotional intelligence to maintain professional standards and be the bigger person, but also the importance in doing
your research before partnering with an influencer.

How would others describe you?

¢ Others describe me as self-aware, positive, and ambitious. | would agree with the first one; | have always desired
wisdom, and the most learning usually happens in self-reflection when | look back on events or situations that have
helped or hurt me. | journal and blog about my past experiences and lessons to bring them to light so that | can better
equip myself for the present.
I've always had a bubbly personality since | was young. Some may call it naive or foolish, but I really do see the best in
people. It allows me to engage in conversations, inspire others, and make people feel loved. One of my favorite quotes
is from inspirational speaker + researcher, Brene Brown. She says, "People are hard to hate close up. Move in." |
resonate with this so much. My closest relationships have cultivated because I invested in their stories that make them
who they are.
Lastly, people say I'm ambitious. Others perceive me as ambitious because | am extremely active on my social media
platforms. When | started a small business to self-publish children's books, | created business accounts that | promoted
with my own personal social accounts to increase traction. One of the most valuable things I've learned about starting a
small business is the importance of relationships and maintaining proximity. I've created a website where | sell my
books and also house my blog, passions, and information about me so that people can get to know the author behind
the books. My ambition to share my ideas, passions, and purpose motivates me to run with my ideas and turn them
into something.

What are your weaknesses?

e |'d say my greatest weakness is my ambition. When | think about an idea in my head, | get so excited. My imaginative
and forward-thinking mindset will start to run 100 miles/hour and I'll brainstorm, research, and figure out how to
practically turn my thoughts into action. However, | have a lot of ideas, and it can be easy to get carried away with so
many of them that | over-extend myself.

One way I've learned to turn this weakness into a strength is by seeking input. Learning to ask for help and advice from
others has helped make more informed decisions that are healthy and wise. Sometimes, I've learned, saying no to a
good thing is the right choice.




key words

describing myself

self-aware
mature + reflective + grounded
ambitious + driven + hard-working + go-getter
pragmatic + practical + strategic + productive + results
disciplined + high-achieving + planner + goal-oriented + structure
relational + empathetic + inclusive + soft skills + storytelling + proximity
positive + bubbly + kind+ inspiring + inviting + hospitable
spiritual + faithful + loving + listener + servant-heart
curious + passionate + fun + energetic + wonder
creative + visual + imaginative + futuristic
moral + value-driven

purposeful




portfolio piece #1: The PAC

Since we fight a
daily battle with
sin, we need
daily communion
with Jesus.

content
creation

oAt
G

What is The PAC?

The PAC is an organization designed to introduce college students to a God who

radically loves them and will never give up on them. We meet students where they're at

in whatever they may be in, and encourage them to seek out and engage in Gospel-
Centered community so that they may come to know Christ and experience abundant

life.

Mission: our hope is that as students feel welcomed, accepted, and loved by this
community, they would be ultimately drawn to Jesus.

In order to meet this mission, we split The PAC into three pillars:

Leadership

Leadership: these are the college
students who create the
atmosphere and community that
The PAC is.

Students are equipped with tools
and wisdom from weekly
leadership trainings so that they
can launch their very own PAC
groups with another leader.

These students are also given a
budget so that they have money
to launch their PAC group.

EPT's: this acronym stands for
"Events, Trips, + Parties”

EPT's will serve as an opportunity
for leaders to invite friends who
wouldn’t necessarily walk
through church doors on Sunday
mornings.

The PAC staff would put on
these events to reach a wider
range of communities in the
loving and inviting posture shown
in the father's character towards
the prodigal son. (Luke 15)

PAC Groups

PAC Groups: Leaders form these
groups based on the people they
have favor with. Whether it is
their residents in a first-year hall
or their sorority gals, PAC groups
all different because it is based
on the people in it. For example,
one group's get together will look
like a BBQ night whiles group is
a weekly Bible study.

However, the three aspects we
want to make sure the PAC
groups are marked by include:
1.Gospel generosity
2.a safe place for spiritual
conversations
3.welcoming community

Based on the story of The Prodigal Son

"But while he was still along way off, his father saw him
and filled with compassion for him; he ran to his son..."
Luke 15:20

WORK SAMPLES

social
calendar

| created this social calendar
for CCBC college that informs

242 M| =< (@Y
s o e o o Al )
Instagram and Faceybook. | fORTWOKTH’SBEST‘A(DS : 'A
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)

made sure to match CCBC )

College's style guidelines, A
including color scheme, fonts,
and tone.

blogpost for PAC website to recruit

leaders next spring

These are call-out quotes I've created on
Canva that will brighten up my blogpost |
created to recruit PAC leaders for next

spring. Our hope is that as students feel
welcomed, accepted, and loved by

this community. they would

While The PAC website is still in the process
of being designed, I've started writing
content that would be pertinent to the
website's purpose of being both an
informational hub for prospective leaders
and a place where people can donate to this
organization.

y be drawn to Jesus!

So you want to be a PAC leader?

instagram
content

Even though we receive funding from Christ
Chapel Bible Church, our organization is a
parachurch that receives funds specifically
from individuals who want to give to college
ministry. This website will allow people to
give to The PAC, so creating a place where
people can see what we are doing as an
organzation is integral.

1. Leadership

2. Events
3. PAC Groups




portfolio piece #2:PMG

@pMG AboutUs Work  Capabilities Care

April 15,2020

#1: first blog post

My very first blog post | wrote was COVID-19 Crisis
targeted towards PMG employees. | Perspective: All About That

explained the importance of a work- .
life balance when COVID-19 caused Work-Life Balance

many people had to work from home
(WFH).

Posted by Liv Shin

My blog also included resources that
PMG offered to its employees that
they can access.

Blogpost available to
read on PMG's website

COVID-19 Crisis #2: creative blog post
Perspectives: The Present | |
| designed a planner with Adobe + shared my

Pplab':.q purpose behind the creation on PMG's blog as a
stedby LivS fun, last piece before the end of my internship.

THE PRESENT PLAN

BECAUSE OUR PLAN 15 T0 BE PRESENT & THAT IS A GIFT e

)
©

DATE

AGift" to Livin the Moment

Enough with the P-Word! i

It seemns as if “pandemic” has turned into the P-Word that no one wants to hear or see anymore
From the news we watch to the conversations we have, COVID-19 has seeped into every crevice of
our lives. Therefore. | take a stand in the name of our overall wellness and make this P-word stand
for something else — presence. e

Presence

Being present can be hard. Especially for someone with a type-A personality and type seven
enneagram like myself. focusing on being present in a time like this can be super challenging. My
future-forward, pleasure-seeking mindset just wants to fix things. It's hard to not act on the
impulses that tell me there is a way to be happier, and so I'm presented with a constant challenge —
one of deciding which of those things | should pursue, while also being mindful of how much I'm
putting on my plate. When the balance is off, | become either anxious and unproductive or scattered
and overextended.

BE PRESENT FOR THE FUTURE

So how do we achieve that perfect presence of sitting in the reality of a pandemic while also
knowing there are good things to come? Planning is the answer (and also the new P word).




thank

you...

...for a great semester!

love, liv



