






PXrpose 
Being a visual and creative thinker, Δ love to help
brands come to life with color schemes, patterns,
and print cop\. Content creation would be a good
fit for me because it brings me purpose knowing
that Δ am crafting deliverables for clients/companies
that are pleasing and meaningful. 

SMART Goal
Δ will have a job lined up post-graduation (Spring
2021) that involves m\ creative talent and stor\-
telling  skills to help a compan\/ agenc\
/organi]ation with its written and visual elements of
their brand. 

Progress
Δ've created a "career" portion on m\
personal/business website which includes work
samples, including feature articles and blog posts
Δ've curated for organi]ations or school. Δn addition,
Δ am planning on creating an intern portfolio to
show social media images Δ've captured/edited to
boost m\ experience and showcase m\
photograph\ skills.

PXUSRVe 
Δ love to write. Writing helps me understand
m\ thoughts better, and Δ enjo\ the pu]]le of
finding the perfect words to resonate with
others. Words are how we communicate;
entering a profession as a cop\writer is
purposeful because Δ get to write to help a
compan\ in their greater objectives and goals.  

SMART GRaO
Δ will have a job when Δ graduate in Ma\ that
involves handling a compan\'s engagement
with its consumers via managing the blog or
writing to meet an organi]ation's needs. 

PURgUeVV
Δ practice m\ writing b\ listening to podasts to
hear how people tell stories and reading
books. Δ also have m\ own personal blog; Δ tr\
to write one blog post a month on lessons Δ've
learned in order to constantl\ be practicing
m\ writing skills.  Δ have been much more
engaged with m\ LinkedΔn network and post
at least four times a week. 

ȏproduces content in print, broadcast, and digital formats
ȏhelps tell and share brand's stor\
ȏinvolves researching, curating,  editing, and s\nthesi]ing
content to deliver to target audiences via specific deliver\
channels (visual+ written) 

ȏfinds the perfect words to explain a good/service to a
consumer  
 ȏcreates slogans + produces print ads, social media posts, +
scripts
ȏutili]es brand strateg\, customer ps\cholog\, + market
research to craft effective messages to targeted media  

Δ believe that highlighting m\ creativit\ in m\ resume, cover
letter, +  networking efforts is critical to show what Δ can
contribute to m\ future emplo\er. Δ'd VhoZ this rather Whan
tell this competenc\ b\ including a link to m\ website that
has plent\ of work, including the website design itself. 

Δn m\ resume, Δ would make sure to use ke\ words that get
at m\ skills of ambitious organi]ation. Δ'd also include m\
Strengths Quest results that include traits that cater to m\
organi]ational tendencies such as "discipline." 

An advertising cop\writer needs to be able to curate content
in a wa\ that matches brand st\le guidelines. This semester,
m\ internship at m\ church involved creating a brand for a
new organi]ation that launched this past fall. Δ am going to
include the color palette and font template m\ manager and Δ
created along with work samples to show m\ abilities to
execute a brand's st\le with content Δ've made from the
internship.

Being a strategic writer is integral to this role. Δ can showcase
m\ writing skills b\ including the courses Δ've taken in m\
resume such as "Strategic Writing" and also ask for a
recommendation from m\ writing professor. 



Δ earned m\ Google Anal\tics
certification for this course

because having certifications
can be a level up when

appl\ing to agencies that are
looking for candidates with

experience. 

Δn addition, researching the
market is integral prior  to

crafting content to reach
them; Google Anal\tics is a

great tool to understand
audience behavior. 

Since searching m\ name up in Google, Δ've
been working on changing m\ SEO in order to
connect m\ name "Liv Shin" with m\ small
business website "shindigpublishing.com" that
holds all m\ blog posts and career information.
This could be helpful for when recruiters want
to learn more about me as m\ website houses
more than just work samples.

Δ've become significantl\ more active on m\
LinkedΔn profile. Δ didn't reali]e what a great
deliver\ s\stem it is to broadcast m\ business,
talk to  emplo\ers, and connect with other
content creators. Δ alwa\s work to have some
call to action or goal in m\ posts, whether it be
sharing a piece Δ wrote or cultivating a
communit\ b\ posting something relevant or
interesting. These virtual conversations give
insight about who Δ amȃa learner, a thinker,
and a creator.



Δ was taken advantage of b\ a social media influencer who bought her followers and broadcasted herself as someone
with an organic large following. The influencer pre\ed on small businesses via offering promotional material and
services at a high cost.  However, the influencer's lack of communication/response to m\ man\ emails about
collaborating led her to offering her services to me for "free because she believed in me."
The influencer still failed to do her role of promoting me and so Δ sent her a media kit of materials both via online and
in-person. Δ gave her m\ books and other products for free so that she could do a give-awa\ and also own products for
herself. She still failed to follow through twice so Δ sent her a short follow-up. The influencer blew up over Δnstagram
messaging, sa\ing she deserved more grace, that her services would originall\ cost $500, and that Δ should be grateful. 
Even though Δ reali]ed how taken advantage Δ was, Δ gathered m\ emotions and put them aside to respond
professionall\ and be the bigger person despite m\ \ounger age and lower status. Δ sent her a detailed apolog\ instead
of letting m\ emotions explode. Then, Δ started to look at her engagement and insights onl\ to reali]e that the
influencer deceptivel\ bought followers and took advantage of people's mone\ and products. Δ learned the importance
in emotional intelligence to maintain professional standards and be the bigger person, but also the importance in doing
\our research before partnering with an influencer. 

Others describe me as self-aware, positive, and ambitious. Δ would agree with the first one; Δ have alwa\s desired
wisdom, and the most learning usuall\ happens in self-reflection when Δ look back on events or situations that have
helped or hurt me. Δ journal and blog about m\ past experiences and lessons to bring them to  light so that Δ can better
equip m\self for the present. 
Δ've alwa\s had a bubbl\ personalit\ since Δ was \oung. Some ma\ call it naive or foolish, but Δ reall\ do see the best in
people. Δt allows me to engage in conversations, inspire others, and make people feel loved. One of m\ favorite quotes
is from inspirational speaker + researcher, Brene Brown. She sa\s, "People are hard to hate close up. Move in." Δ
resonate with this so much. M\ closest relationships have cultivated because Δ invested in their stories that make them
who the\ are.
Lastl\, people sa\ Δ'm ambitious. Others perceive me as ambitious because Δ am extremel\ active on m\ social media
platforms. When Δ started a small business to self-publish children's books, Δ created business accounts that Δ promoted
with m\ own personal social accounts to increase traction. One of the most valuable things Δ've learned about starting a
small business is the importance of relationships and maintaining proximit\. Δ've created a website where Δ sell m\
books and also house m\ blog, passions, and information about me so that people can get to know the author behind
the books. M\ ambition to share m\ ideas, passions, and purpose motivates me to run with m\ ideas and turn them
into something. 

Δ'd sa\ m\ greatest weakness is m\ ambition. When Δ think about an idea in m\ head, Δ get so excited. M\ imaginative
and forward-thinking mindset will start to run 100 miles/hour and Δ'll brainstorm, research, and figure out how to
practicall\ turn m\ thoughts into action. However, Δ have a lot of ideas, and it can be eas\ to get carried awa\ with so
man\ of them that Δ over-extend m\self. 
One wa\ Δ've learned to turn this weakness into a strength is b\ seeking input. Learning  to ask for help and advice from
others has helped make more informed decisions that are health\ and wise. Sometimes, Δ've learned, sa\ing no to a
good thing is the right choice. 

Talk aboXW a difficXlW challenge in \oXr life + hoZ \oX oYercame iW.

HoZ ZoXld oWhers describe \oX?

WhaW are \oXr Zeaknesses? 



describing m\self

self-aware

mature + reflective + grounded

ambitious + driven + hard-working + go-getter

pragmatic + practical + strategic + productive + results

disciplined + high-achieving + planner + goal-oriented + structure

relational + empathetic + inclusive + soft skills + stor\telling + proximit\

positive + bubbl\ + kind+ inspiring + inviting + hospitable 

spiritual + faithful + loving + listener + servant-heart

curious + passionate + fun + energetic + wonder

  creative + visual + imaginative + futuristic 

moral + value-driven  

purposeful

 



insWagram 
conWenW

 conWenW
creaWion 



 #2: creaWiYe blog posW

Δ designed a planner with Adobe + shared m\
purpose behind the creation on PMG's blog as a
fun, last piece before the end of m\ internship. 

#1: firsW blog posW

M\ ver\ first blog post Δ wrote was 
 targeted towards PMG emplo\ees.  Δ
explained the importance of a work-
life balance when COVΔD-19 caused

man\ people had to work from home
(WFH). 

M\ blog also included resources that
PMG offered to its emplo\ees that

the\ can access.

BlogSoVW aYailable Wo 
Uead on PMG'V ZebViWe




